Fisheries Promotion
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The fishing grounds of Onna Village’s fishing
industry are mainly located in the waters around
coral reefs, but mozuku and other forms of
seaweed aquaculture have become a major force
behind this primary industry. Efforts are being
made to cultivate a brand of mozuku and sea
grapes, but the ultimate goal of Onna Village is a
stable and consistent fisheries industry that
manages marine resources responsibly.

Onna Village is also bolstering sales to fisheries

cooperatives and processors and implementing

joint initiatives with other sectors of the economy,

such as the development of new local products

and fishing excursion trips. Onna Village also

focuses on building a sound ocean by working

together to help protect local waters, safeguard-
ing ecosystems through coral reef growing and

achieving co-existence with marine leisure activi-
ties.
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Agriculture Promotion
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Agriculture is an industry that is closely linked
with local living and local climate. Based on its
track record in growing flowers and ornamental
plants, and especially chrysanthemums, and
tropical fruits, such as passion fruit, Onna
Village is moving to develop modern farming
facilities, improve production technologies and
develop the future leaders of agriculture given
the graying nature of local farmers. Onna Village
is attempting to establish its own unique Onna
Brand agricultural produce by ensuring main-
stay products are of the utmost quality and by
developing more land for farming.

Because of its graying population of farmers,
Onna Village will seek to promote agriculture
based on local production for local consumption
and led by women and senior citizens. Onna

Village has a broad range of agricultural promo-
tion plans that include hands-on farming experi-

ences for visitors and the further development of
area farms into travel destinations.
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