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Onna Village is known as one of the largest
tourist resort areas in Okinawa Prefecture. Over
the years a number of major hotels have opened
there doors here, drawn by the scenic beauty of
the coastline and abundant natural surround-
ings.

In recent years, Onna Village has seen an
increase in services to meet the new face of
tourism, which includes extended stays, green
tourism and wellness tourism, each of which
takes advantage of Onna Village’s unique history,
culture and location as a community of agricul-
ture, forestry and fisheries.

Moving forward, Onna Village will promote
tourism and interaction in only ways it can by
expanding its environmental protection and
scenic development efforts, utilizing human
resources, history, culture and local industries,
and enhancing services for an aging society.
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